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Using Social Media for 
Successful Community Policing 



Overview 
• Social Media provides us with the ability to 

provide information to the public using our own 
words, videos, and images.  
 

• Timely manner 
 

• The Big Four  
• Facebook | Twitter | Instagram | Snapchat 

 

• Community Outreach 
 

• Relationship Building 
 

• Public Information 
 

• Crime Prevention 
 



Branding 
• Use the same logos and user names on all your profiles (if available). 
• Hashtags 
 



Branding 



Branding 



Page Verification 
• Facebook 

• Cover Photo 
• Profile Photo 
• Content Posted 
• Two-Factor Authentication must be enabled for all page managers. 

• Twitter 
• New verified account program on hold. 

• Instagram 
• Only accounts with a high likelihood of being impersonated have 

verified badges. 
• Request under settings 

 



Engaging Posts 
• How do you scroll through Facebook, Twitter, Instagram? 
• What is more likely to grab your attention? 
 



Evergreen Content 



Platform Statistics 



Cross Posting 



Update Posts 



Media Engagement 



Media Engagement 



Media Engagement 



Engagement: Sharing 



Negative Engagement 



Simplify 
• What is more engaging? 
 



Facebook: Less = More? 

• Goal should be no more than three posts a day. 
• Spread out throughout the day, not back to back. 
   

• Facebook algorithms show people what it thinks they want to see. 
• Based on previous engagement from that person. 

 
• If someone is not interacting with your posts and just scrolling by, 

Facebook will start showing fewer of your posts to that person. 
 

• Your goal should also be to have at least one post a day. 
• Maintain your presence. 

 



Facebook: Moderation 
• Free Speech 
• Sexual Comments, Strong Language, Political Comments, Insults 
• Banning Considerations 
• Hiding Comments 
• Deleting Comments 



Facebook: Messenger 
• Respond to Messages – Don’t ignore them.  
• Do you accept complaints through social media? 
• Set up an auto-response. 
• Set up auto-away.  
 



Facebook: Events 
• Facebook Events help your community know what you are doing. 

 
• “Going” & “Interesting” 

 
• Event Reminders 
 



Twitter 
• Twitter users are more forgiving with frequent posts. 

• They expect constant engagement.  
• The Half-Life of a Tweet is 24 minutes. 

• Within the first half hour, a tweet gets half its interactions. 
• It then starts dying. 

• Most brands tweeted an average of 122 times a month in 2017. 
 



Twitter: Tweetdeck 
• Free dashboard to assist brands manage twitter. 
• Not as complicated as it looks. 
• Better notification tracking 
• Allows you to monitor columns 

• Can be customized 
 



Instagram 
• Best for positive posts 

• Crime posts don’t do as well 
• Filters matter 
• No native scheduling feature 
• No native over all analytical 

feature 
• Analytics available per post 

• Younger users typically 
 



Scheduling 
• Facebook & Twitter allow you to schedule posts. 
• Use scheduling to maintain your presence after hours. 
• Be prepared to reschedule the posts if a significant  
   event occurs. 
 



Responsiveness 
• Don’t ignore comments or messages. 

• You don’t have to respond to every comment, but consider engaging. 
• We go through and ‘like’ comments as an acknowledgement 

• Social media cannot go unmonitored. 
• Who is going to monitor it after-hours. 

 
 



Critical Incidents 
• Natural Disaster 
• High Profile Crime 
• Officer Involved Shooting 
• Negative Viral Videos 

 
 



Analytics: Goals 



Twitter: Analytics 
• Twitter has its own version of analytics 
• Rolling 28-day summary 
• Monthly summary 

• Includes top tweet 
• Top mention 
• Top media tweet 

 
 

• Analytics.twitter.com 
 



Facebook: Analytics 



Facebook: Analytics 



Manager Dashboard 



Manager Dashboard 



Mobile Apps 



Mobile Apps 



Contact Information 
Shawn Strepay, Sergeant 
Public Information Office 
910.703.0570 
sstrepay@ci.fay.nc.us 
     @smStrepay 
 Todd Joyce, Captain 

Office of Professional Standards 
910.263.0485 

tjoyce@ci.fay.nc.us 




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37

